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The The Patras Half MarathonPatras Half Marathon was held was held
  on on April 6. 2025April 6. 2025 for the third consecutive year. for the third consecutive year.

The event was organized by the newspaperThe event was organized by the newspaper  
““PELOPONNISOSPELOPONNISOS” and” and  

the sports clubthe sports club ΑΟ PELOPS ΑΟ PELOPS..

Half Marathon RaceHalf Marathon Race  10 km Race10 km Race

5 km Race5 km Race 1 km Kids’ Race1 km Kids’ Race

TheThe event consists of event consists of 4 road races 4 road races..
Specifically:Specifically:

The races start and finish at Georgiou A Square in Patras, with the courses mainlyThe races start and finish at Georgiou A Square in Patras, with the courses mainly

running along the city’s coastal front. This course offers ideal conditions for record-running along the city’s coastal front. This course offers ideal conditions for record-

breaking and fast performances, as it is almost flat. The view of the Patraikos Gulfbreaking and fast performances, as it is almost flat. The view of the Patraikos Gulf

makes the races idyllic, combining the beauty of the sea, nature, and Patras’makes the races idyllic, combining the beauty of the sea, nature, and Patras’

architecture. The records are officially recognized, as the coursesarchitecture. The records are officially recognized, as the courses  

are are certified by AIMScertified by AIMS..

The 2025 event was held under the auspices of the The 2025 event was held under the auspices of the Ministry of Education, ReligiousMinistry of Education, Religious

Affairs and Sports (General Secretariat of Sports)Affairs and Sports (General Secretariat of Sports), the, the International Olympic Truce International Olympic Truce

Center Center and the and the Greek National Tourism Organization (GNTO)Greek National Tourism Organization (GNTO)..  

he races are conducted in accordance with the international regulationshe races are conducted in accordance with the international regulations  

of of World AthleticsWorld Athletics..
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Half Marathon RaceHalf Marathon Race  11

A flat course of A flat course of 21.097 meters21.097 meters, starting and finishing at the same point,, starting and finishing at the same point,
primarily running along the city’s seafront.primarily running along the city’s seafront.

10 km Race10 km Race  22

A flat A flat 10 km course10 km course, starting and finishing at the same point, primarily running, starting and finishing at the same point, primarily running
along the city’s seafront.along the city’s seafront.
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5 km Race5 km Race33

A flat A flat 5 km course 5 km course that follows part of the Half Marathon course.that follows part of the Half Marathon course.

Kids 1 km RaceKids 1 km Race44

A flat A flat 1 km course1 km course that follows part of the Half Marathon course. that follows part of the Half Marathon course.
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It took place on the evening of It took place on the evening of Saturday, April 5, 2025Saturday, April 5, 2025,,  
at 19:30, in at 19:30, in Georgiou SquareGeorgiou Square..  

PASTA PARTY   by

PARALLEL EVENT 3rd
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PATRAS HALF MARATHON 2025PATRAS HALF MARATHON 2025

COORDINATION TEAM

COORDINATION TEAM

Head of the Coordination Team: Theodoros Louloudis

Project Manager: Magda Oikonomou

Technical Race Director: Nikos Polias

Financial Director: Nikos Nikas

Sales Director: Spyros Goudevenos

Sales Department: Elena Vasilakopoulou
Gregory Manikas, Giorgos Protopapas 

Registrations:

Volunteer Coordinator:

Procurement Manager: Nikos Nikas

Athlete Communication:

Marketing: Magda Oikonomou, Giorgios Psicharis

Office Support: Antonia Pappas

Technical Support:

3rd
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UNDER THE AUSPICES OF 

INSTITUTIONAL SUPPORTERS

PARTNERSHIPS 3rd
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PLATINUM SPONSOR

RACE SPONSORS

RACE SPONSOR 21km RACE SPONSOR 10km RACE SPONSOR 5km RACE SPONSOR 1km
for kids

SPONSORS
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 MEDIA SUPPORTERS
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SUPPORTERS

LOCAL SUPPORTERS

 HOSPITALITY 
SUPPORTER

PASTA PARTY 
SPONSOR

PARTNERSHIPS

https://cityu.gr/
https://www.cosmossport.gr/
https://www.wefit.gr/
https://www.eap.gr/
https://www.katrivesisprint.gr/
https://patrasport.gr/en/
https://www.resilux.com/en
https://sbie.edu.gr/
https://www.pesunion.gr/
https://www.sideris-nuts.gr/
https://cears.edu.gr/
https://clean-system.gr/
https://device.gr/
https://dyslexiafriendly.gr/
https://www.electronet.gr/
https://www.fibair.gr/
https://futureplus.gr/
https://web.facebook.com/greenpharmacylab?_rdc=1&_rdr
https://gymtonik.gr/
https://web.facebook.com/p/Ioannou-mini-market-100064368715019?_rdc=1&_rdr
https://kerasidisgroup.gr/
https://www.marriott.com/en-us/hotels/gpaox-moxy-patra-marina/overview/
https://web.facebook.com/RaftopoulosBakery/?locale=el_GR&_rdc=1&_rdr
https://web.facebook.com/AsfaleiesSpathis?_rdc=1&_rdr
https://www.titan.gr/
https://theraplace.gr/
https://www.tsianikas.gr/
https://web.facebook.com/p/Wellness-studio-patras-100054406663861/?_rdc=1&_rdr
https://irunmag.gr/
https://www.lamiareport.gr/
https://www.patrisnews.com/
https://runnermagazine.gr/
https://www.runningnews.gr/
https://www.sport24.gr/
https://ioniantv.gr/
https://www.thebest.gr/
https://patrashalfmarathon.gr/
https://www.mywayhotel.gr/%CE%B1%CF%81%CF%87%CE%B9%CE%BA%CE%AE
https://www.misko.gr/


VOLUNTEERS

Volunteers Volunteers play a vital role in the smooth organization of a road race andplay a vital role in the smooth organization of a road race and
greatly contribute to the overall positive experience of the participants.greatly contribute to the overall positive experience of the participants.
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PARTICIPANTS 3rd
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Registrations Finishers

There has been a steady upward trend in overall
participation in the Patras Half Marathon races, with

registrations rising from 2.454 in 2023 to 5.008 in 2025 — 
an increase of 104% over three years.

PARTICIPANTS

Registrations Finishers Registrations Finishers

https://patrashalfmarathon.gr/


2025 PARTICIPANTS

5 km race
49%

Kids 1 km Race
18%

 
Half Marathon race

19%

10 km race
14%

3rdPARTICIPANTS
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Demographics of Registrants

Total 59%

0%

5 km race 51%

10 km race 34%

Half Marathon 24%

Total 41%

5 km race 49%

10 km race 66%

Half Marathon 76%

100%

female

male

Gender distribution per race
*The kids' race is not included in the statistics.

0,00%

0,00%

0,00%

HOKA Half Marathon

5,20%
4,30%

18,50%

21,70%

21,80%

26,10%

26,20%

26,20%

31,60%

34,90%

35,60%

22,00%
15,80%

18,80%

PwC 10 km Race Coffee Island 5 km Race

42,60%

46,70%

50,00%

51,30%

55,40%

43,40%

KIABI Kids 1 km Race

64,40%

0,00%

0,00%

15,10%

22,40%

21 to 30
years old

31 to 40
years old

41 to 50
years old

51 to 60
years old

up to 20
years old

Age distribution per race

Total

61 years old + 

3rdPARTICIPANTS
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Participants’ 

permanent residence

PARTICIPANTS
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Race Results

net time Half Marathon

100,0%

0,31%
1,04%
3,02%
9,17%

32,29%
26,46%
4,69%
1,56%

21,46%

< 1:10:00
1:10:01 - 1:20:00
1:20:01 - 1:30:00
1:30:01 - 1:40:00
1:40:01 - 2:00:00

2:00:01 - 2:30:00
2:30:01 - 3:00:00
δεν τερμάτισαν
δεν έτρεξαν

net time 

2,50%
3,02%
9,33%

12,35%
32,59%

<40:00 40:01
– 45:00 45:01
– 50:00 50:01
– 55:00 55:01
– 65:00 

> 65:01 
δεν τερμάτισαν
δεν έτρεξαν 

19,32%

0,53%

20,37%

100,0%

10 km Race

net time

 

100,0%

5 km Race

<20:00 

20:01 – 25:00 

25:01 – 30:00 

30:01 – 35:00 

35:01 – 45:00 

> 45:01 

δεν τερμάτισαν 

δεν έτρεξαν 

1,08%

6,39%

15,27%

19,49%

22,34%

5,91%

2,01%

27,52%

3rdPARTICIPANTS
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EVALUATION FORM 

Evaluation form results
An evaluation form was sent to participants of the Half Marathon, 10 km, and 5 kmAn evaluation form was sent to participants of the Half Marathon, 10 km, and 5 km
races. All responses regarding their overall experience, along with the collectionraces. All responses regarding their overall experience, along with the collection  

of feedback and suggestions for improvement, serve as a valuable toolof feedback and suggestions for improvement, serve as a valuable tool  
for the organizing team.for the organizing team.

Below are the data collected from the evaluation form.Below are the data collected from the evaluation form.

Satisfaction level

Total Satisfaction

8,8

Satisfaction with hydration stations
(water, isotonic drinks)

Satisfaction regarding the
course

satisfaction regarding event
promotion and communication
channels (official website, social
media, personalized emails)

Satisfaction regarding race
pack contents (including
t-shirt)

Satisfaction regarding 
the volunteers

Satisfaction with the registration
process and communication 
with the organizers

0 1 2 3 4 5 6 7 8 9

8,4

9

9

9,1

9,1

9,3

10

5 km race

10 km race

Half Marathon

Overall Average

Race evaluation averages

3rd

9,5

8,9
9,1

9,4

9

9,1

9,5

8,8
9

9,5
9,3

9,3

9

8,7

8,6

9,4

8,6

9

9
8,6

8,8

https://patrashalfmarathon.gr/


Evaluation form results

Question:Question:

Will you participate in Patras Half Marathon again in the future?

96% of participants will take part in the next Patras Half Marathon.

73,47%

0,80% 

19,36%2,39%
3,98%

Yes

Probably yesProbably no  

Νο

Not sure

3rd
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Evaluation form results

Question:Question:

Would you recommend a friend to participate in the Patras
Half Marathon?

1,86%
2,39%

80,37%

14,59%

0,80%

Yes

Probably yes
Probably

No

No

Not sure

3rd
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COMMUNICATION 3rd

Event communication
The organizing team places great importance on communication and therefore utilizes all
available channels. The combined use of the following media contributed to the success of
the running event. Continuous updates and promotion of the race emphasized participant

engagement and public interest.

Press releases
The organizing team regularly issues press releases to inform the public about the latest

developments and news regarding the race.

https://patrashalfmarathon.gr/


COMMUNICATION 3rd

Δελτία ΤύπουPress releases

https://patrashalfmarathon.gr/


Newsletter

COMMUNICATION

Updates about race preparations and information on related events 
are sent via the newsletter.

3rd

https://patrashalfmarathon.gr/


DIGITAL VISIBILITY 3rd

Social media
The race has a presence on the major social media platforms — Facebook, Instagram, TikTok,

and YouTube — thereby strengthening the organizers’ communication with the public.
 Through posts on these social networks, the race is promoted, interest is generated, and

interaction with participants is achieved.

TOP INSTAGRAM POSTS

patrashalfmarathon

1/09/2024 - 30/04/2025
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TOP FACEBOOK POSTS

Patras Half Marathon

1/09/2024 - 30/04/2025

DIGITAL VISIBILITY
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Followers Followers 
balanceTOP 3 INSTAGRAM STORIES

3rdDIGITAL VISIBILITY

Views

Followers

Follower Νon-followers

Views

Followers

Follower Νon-followers

Views

Followers

Follower Νon-followers

https://patrashalfmarathon.gr/
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TOP TIK TOK POSTS

Patras Half Marathon

Most popular videos
*last 12 months  

Reach
*last 12 months   

Engagement 
*last 12 months  

DIGITAL VISIBILITY

Video views

Audience reach

Profile views

Likes

Comments

Shares

https://patrashalfmarathon.gr/
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Followers Followers 
balance
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DIGITAL VISIBILITY

Views
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Followers Followers 
balance
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1/09/2024 - 30/04/2025

*unique visitors

DIGITAL VISIBILITY

Reach

k

k

k

Sep Oct Dec Ian Mar

Reach

k

k

k

Reach

Reach

Sep Oct Dec Ian Mar
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Followers Followers 
balance
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1/09/2024 - 30/04/2025

DIGITAL VISIBILITY

Content Engagement

k

k

Sep Oct Dec Ian Mar

Content Engagement

Content Engagement

Sep Oct Dec Ian Mar

Content Engagement
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Followers Followers 
balance
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1/09/2024 - 30/04/2025

DIGITAL VISIBILITY

Link Clicks 

Sep Oct Dec Ian Mar

Link Clicks 

Link Clicks 

Link Clicks 

Sep Oct Dec Ian Mar
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Followers Followers 
balance
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1/09/2024 - 30/04/2025

Page/Profile Visits

DIGITAL VISIBILITY

Visits

Sep Oct Dec Ian Mar

Visits

Visits

Sep Oct Dec Ian Mar

Visits
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Followers Followers 
balance

AUDIENCE
patrashalfmarathon

 FOLLOWERS BY COUNTRY FOLLOWERS BY CITY

GENDER AND AGE

DIGITAL VISIBILITY

Male Female
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 FOLLOWERS BY COUNTRY

Followers Followers 
balance

AUDIENCE

FOLLOWERS BY CITY

Patras Half Marathon

GENDER AND AGE

DIGITAL VISIBILITY

MaleFemale
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Followers Followers 
balance

AUDIENCE

GENDER AGE

TOP 10 CITIES

Patras Half Marathon

TOP 10 COUNTRIES

DIGITAL VISIBILITY

Male Female

Athens

Korinthos

Thessaloniki

Patras

Xanthi

Heraklion

Zakynthos

Nicosia

Kalamata

Rhodes

Other

Greece

Cyprus

Germany

Iceland

United Kingdom

United States of America

Spane

Italy

Netherlands

Poland

Other

https://patrashalfmarathon.gr/
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01/03/2025 - 30/04-2025 

Stories Posted:
147

Total Views
91.716 accounts

Total Reach:

81.596
Total Link Clicks:

243

STORY INSIGHTS

POST INSIGHTS

 01/09/2024 - 30/04/2025 

Published Posts

96
Totali likes

9.908
Shares

213

Commets

596
Saves

120

DIGITAL VISIBILITY
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Σύνολο Oganic Search Oganic Social Direct Referral Unassigned

Followers Followers 
balance

Total website users from 1/1/25 to 30/4/25

Sources of Traffic & User Engagement from 1/9/24 to 30/4/25

05
Ιαν

12 19 26 02
Φεβ

09 16 23 02
Μαρ

09 16 23 30 06
Απρ

13 20 27

0

5 χιλ.

4 χιλ.

3 χιλ.

2 χιλ.

1 χιλ.

WEBSITE
The website provides information about the race, allows registrations, and

features the results and photos of the participants.

www.patrashalfmarathon.gr

100% του συνόλου 100% του συνόλου 100% του συνόλου Μέσος όρος 0% Μέσος όρος 0%

1

2

3

4

5

Organic Search

Organic Social

Direct

Referral

Unassigned

Σύνολο
χρηστών

16.463 (44,35%)

10.619 (28,61%)

7.827 (21,09%)

2.268 (6,11%)

10 (0,03%)

Νέοι χρήστες

16.205 (44,1%)

10.633 (28,94%)

7.650 (20,82%)

2.244 (6,11%)

10 (0,03%)

5.397 (69,06%)

595 (7,61%)

1.392 (17,81%)

441 (5,64%)

5 (0,06%)

Επανερχόμενοι
χρήστες

Μέσος χρόνος
αφοσίωσης
ανά ενεργό

χρήστη

1 λ. 43 δ.

15

1 λ. 15 δ.

1 λ. 47 δ.

59

1,37

0,31

0,80

1,14

1,00

Περίοδοι
σύνδεσης

αφοσίωσης ανά
ενεργό χρήστη

Σύνολο 37.121 36.742 7.815 1 λ. 13 δ. 0,94

3rdDIGITAL VISIBILITY
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Followers Followers 
balance

Geographic Data Analysis (Countries & Cities)

www.patrashalfmarathon.gr

27

100% του συνόλου 100% του συνόλου Μέσος όρος 0% Μέσος όρος 0%

1

2

3

4

5

6

7

8

9

10

/

/events/5km/

/events/21km/

/apotelesmata-2025/

/events/agonas-10-chlm/

/en/home-en/

/apotelesmata-2024/

/save-the-date-2025/

/en/save-the-date-2025-

2//events/1km-2-2/

Προβολές

62.841 (47,86%)

9.309 (7,09%)

9.120 (6,95%)

6.796 (5,18%)

5.825 (4,44%)

4.845 (3,69%)

4.503 (3,43%)

2.652 (2,02%)

1.992 (1,52%)

1.825 (1,39%)

28.932 (78,24%)

4.954 (13,4%)

5.708 (15,44%)

2.613 (7,07%)

3.327 (9%)

2.247 (6,08%)

2.691 (7,28%)

1.873 (5,07%)

1.279 (3,46%)

1.168 (3,16%)

Ενεργοί
χρήστες

2,17

1,88

1,60

2,60

1,75

2,16

1,67

1,42

1,56

1,56

Προβολές ανά ενεργό
χρήστη

Μέσος χρόνος αφοσίωσης ανά ενεργό
χρήστη

28

1 λ. 09 δ.

1 λ. 06 δ.

35

1 λ. 05 δ.

32

19

19

20

47

 

Σύνολο 131.315 36.978 3,55 1 λ. 13 δ.

Top 10 Pages by Views and User Engagement

DIGITAL VISIBILITY
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Followers Followers 
balancePhotos – Videos 

Next to each participant’s name in the results link,
there are their photos from the race.

3rdDIGITAL VISIBILITY

https://patrashalfmarathon.gr/en/results-2025/
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Followers Followers 
balance

11.821 views on YouTube, Instagram, and Facebook, and 632.927
impressions in the social media campaign (134.638 unique users).

Video on Demand

Promo video αγώνα

2025 Recap

2024 Recap

3rdDIGITAL VISIBILITY

https://youtu.be/nZCXgm1AmiE?si=E4K5VGc8-G5F52B0
https://youtu.be/o3AkXmQb7aM?si=YEzDQUjccLuFZBx-
https://www.youtube.com/live/QINpGhsbbLg
https://www.youtube.com/watch?si=lwqfIzHf8A_u6q2e&v=G_vj2inDu58&feature=youtu.be
https://patrashalfmarathon.gr/
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